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Google Shopping PPC 



Me	
  Vice President of 
Search Marketing: 
PPC, SEO, Social, 
Content 
 
Pay-Per-Clip Marketer 
 

 @ebkendo	
  



Portent, 
Inc. 

Seattle, WA. 
8 Years and counting. 
	
  
(Yes, I work with Ian Lurie.) 



@ebkendo	
  

NO SEOS WERE HARMED IN THE 
MAKING OF THIS PRESENTATION 



@ebkendo	
  

bitly.com/bundles/ebkendo/8	
  

HOW YOUR TOUR OF 
THE MALL WILL GO… 



Finding Parking 
How we got “here” and why as an SEO 
you should care. 



Base 
Merchant Center 
Froogle 
Product Search 
Products 
Shopping 



What did that do to SEO? 
Besides crying… 

@ebkendo 



Went away Oct. 2012… 
“Free” Traffic 

Marin Software Study 



. 
How does it work, technical difficulties 

The Food Court 



Set Up:  
AdWords 
Merchant Center 
Webmaster Tools 
Analytics 



Technical Difficulties 
Where PPC & SEO Overlap 

@ebkendo 



Site Speed 
It affects Quality Score 

@ebkendo 



Cart Issues 



Pulling a Clean Feed 

This is terrible advice.  
And a terrible looking feed.



Product Descriptions 

This space for rent. 



Product Descriptions 

This Is Not Good. In Fact It’s 
Terrible. And Whimsical.  
MOAR Capital Letters!



URL Nightmares 

This raw feed probably 
resembles hamburger meat.



We Need Developer Help Too 
Just a little… 



Local Inventory Ads 
Google Express, Google Places  



Google Trusted Stores 



IS IT WORTH IT? 
CAN I DO IT? 

@ebkendo 



Yes!	
  



. 
Department Stores 

Targeting, layering, zombies. 



Targeting by Attributes 

@ebkendo 



@ebkendo 



Portfolio Approach 
Not queries 

@ebkendo 



Layering Bids 

@ebkendo 



Negative Keywords 

Don’t go crazy.

@ebkendo 



. 

They’re like drive thrus. 

Weird Kiosks 



Set a floor. Ceiling. Margins. 
Product Feed Management 



Schema.org 
Does it effect anything? 

As	
  if.	
  



Image Testing 
Use unique images for PLAs 

Not enough companies  
are doing this.



Catalog Submission 
Why not? 



Bing Product Ads 

@ebkendo 

4% or 20% of Google volume



Bing Ads Rich Captions 
It’s free! 

@ebkendo 

But, not trackable…yet.



. Analytics, tracking, tagging, dashboards 

Mall Security 



Google Analytics 
Dashboards are your friend 

Come with me if you 
want your ROI to live.



Google Analytics PLA 
Dashboard 

Cost!	
  

Products!	
  

Where!	
  



Supermetrics 
Import 3rd party cost data 



Supermetrics 
Data Grabber into Excel 



Comparison Shoppers 
Log file analysis - Splunk 



Most people don’t know that 
they’re clicking on an ad. 
Like my mom. 



Assisted Conversions 
Count them 



. 
Now what? 

Check Out 



Reviews 
Really going to matter…if not already 



Search Queries 

Person	
  
Not	
  a	
  Person	
  

Some are people… 

@ebkendo 



Search Queries 
…some are not 



Search Queries 



Why Would I Do Shopping? 
Besides desperately needing a hobby 



Who Should I Listen To? 
Follow the money… 



BITLY.COM/BUNDLES/EBKENDO/8 
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