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Do they read  
the comments? 



Interactive Event 

Collect multiple 
data points 



#OMG 



Segment by content 



Before After 

Time on Site 1:38 8:18 

Bounce 
Rate 78.18% 20.28% 

Pages/Visit 1.45 1.56 



Engagement segments 

> 5 mins > 15 mins > 25 mins 



troni.me/UAScroll 
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Measure the entire process 



“Look to Book“ 

# Add to Cart 

# Product Detail Views 



“Look to Book” 

12 

648 
= 1.85% 





Do on-site promotions work? 



User Insights 





Segment, segment, segment! 



Users abandon mobile 



ga('ec:addImpression', {        
  'id': '1055340', 
  'name': 'District Convertible Bag', 
  'category': 'Accessories/Bags', 
  'brand': 'Google', 
  'variant': 'olive', 
  'list': 'You may also like', 
  'position': 1 
}); 
ga('ec:addImpression', {        
  'id': '1055279', 
  'name': 'US Made Duffel Bag', 
  'category': 'Accessories/Bags', 
  'brand': 'Google', 

Implementation will vary 



Measure real behavior & 
everyone will love you. 







“ 
“ Use a person’s behavior to  

deliver more effective &  
relevant advertising. 

- Avinash Kaushik 
marketing 











1300% 
#OMG 



ID ID 



Email inbox è online 
www.google-analytics.com/

collect?v=1!
&tid=UA-XX-Y&cid=[UniqueID]!
&t=event&ec=Email&ea=Open!

&el=Summer%20X-sell!
&…!



Email inbox è online 



troni.me/TrackOff2On 



Use behavior to drive the  
right message to the right  
user at the right time. 







“ “ We had broad statistics about 
the pet goods industry, but 
nothing about the demand for 
rubber versus plush. 













http://troni.me/GCS-trial 



Survey data - it does a 
decision good. 
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