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WHAT IS A ‘BORING’ INDUSTRY?!
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WHAT IS A ‘BORING’ INDUSTRY?!

* Banking
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WHAT IS A ‘BORING’ INDUSTRY?!

* Banking
* |nsurance
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WHAT IS A ‘BORING’ INDUSTRY?!

* Banking
* |nsurance
* Plumbing
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TODAY'S TALK

| Persuasive copy
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TODAY'S TALK

| Persuasive copy
2 Engaging images
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TODAY'S TALK

| Persuasive copy
2 Engaging images
3 Viral videos
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PERSUASIVE COPY




A GOLDEN RATIO?

80:20
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ASK YOURSELF

Would this make me want to read on?
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SEDUCTIVE HEADLINES

Whatever industry you're in, to get
people to read your copy,
you need a hook...

THE WEB PSYCHOLOGIST @THEWEBPSYCH




9 STEPS

PERSUASIVE HEADLINES




Understand your target
audience




PERSONALITY MATTERS

Adapting persuasive messages to
the personality traits... can be an
effective way of increasing the
messages impact
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EXTRAVERSION

Strong
Outgoing
Active
Excitement
Attention
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OPENNESS

Innovation
Intelligence
Sophistication
Imagination
Creative
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NEUROTICISM

Safe
Reduce the anxiety
Uncertainty
Security
Protection
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TOOLS

» Big 5 (IPIP-NEO) personal.psu.cdu/i5i/IPIP/
* Visual DNA visualdna.com/

« MyPersonality mypersonality.org/
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Write to one person



PERSONAC(S)

Give each segment a psychologically
representative persona
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PERSONAC(S)

* Age

« Gender

 Personality traits (Big 5)

« Culture (country / peer group)
» Motivation (intrinsic / extrinsic)
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Write outline of copy first,
then the headline




CONSISTENCY

This will ensure you distill the content into
a headline that can deliver
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Use psychological
trigger words



TRIGGER WORDS

Weird Painstaking Absolute
Bizarre -un Essential
Strange ree Incredible
Mystery Secret (It's not what
Effortless Amazing you think)
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Write several different
headlines - read them aloud




READING vs SPEAKING

We write differently than we speak -

reading headlines aloud will give you a
fresh, new perspective
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Pick no. | benefit & include it
in the headlines




HBR Global Editions Harvard Business Publishing: For Educators | For Corporate Buyers | Visit Harvard Business School

FoLLow HeR: [E] [£]
W E&;vnaersds Q SEARCH DIGITAL & MOBILE
Review

THE MAGAZINE GS DEO BOOKS CASES WEBINARS COURS!

Guest Subscribe today and get access to all current articles and HBR online archive. Subscribe | Signin | Register | .EE

HBR B{Og Network ‘F;IEE(::EL:WITHSIMILARINTEHESTSALSO

Blue Ocean Leadership
ARTICLE [

Financial Intelligence
Collection: Savvy Advice for
Managers Looking to
Increase Their Knowledge,
Confidence, and Impact (4th
Edition)

COLLECTION

Proven Ways to Earn Your Employees’ Trust

by Carolyn O'Hara | 11:00 AM June 27, 2014 Buy it Now »

Comments =

Trust is often talked about as the bedrock of a company’s success. Most people think about the issue in MOST POPULAR

terms of customers: They have to believe in you and your products and services. But trust within the

organization is just as important: Your employees must believe in each other. When they don't, MOST'READ EaUSICOMMEN D

communication, teamwork and performance inevitably suffer. After New York Times publisher Arthur From: Last24 Hours Last7 Days

Sulzberger fired the newspaper’s editor, Jill Abramson, in May, he explained that he'd repeatedly Last 30 Days

warned her that she was losing the trust of the newsroom. But how do you build trust in the workplace? 1. The Power of Meeting Your Employees’ Needs

What the Experts Say 2. Everything You Need to Know About Giving
Negative Feedback

Trust is an “evolving thing that ebbs and flows,” says David DeSteno, a professor of psychology at
Northeastern University and the author of The Truth About Trust. And yet it's essential to boosting 3. How to Spend the First 10 Minutes of Your Day

employee engagement, motivation, and candor. Employees are more likely to follow through on goals
4. Encourage Your Employees to Talk About

set by a manager they trust and to be more forthcoming about the challenges they see on their level. Other Job Offers

“Managers will never learn the truth about a company unless they have employees’ trust,” explains Jim
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Include the product or
oroblem in the headlines




SignUp LogIn

@timize’y Product Pricing Optiverse Resources Jobs

A/B testing you'll actually use.

Type in a URL to try it out _

@tﬂ- 'W- '

© 2014, Optimizely. All Rights Reserved Product Features & Benefits ~ Customers Resources About  Other
Terms of Service | Privacy Policy | Security
O 0 @ Plans and Pricing Customer List What is A/B Testing? About gustomer
uccess
Benefits Customer Stories What Is Split Testing? Jobs

Request a Demo
10S Reta Gettina Started Press
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Write a totally left-field
headline - yes, seriously
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Split test your headlines,
use the most effective




TEST ITI

Even if you have a small readership, you
can test what customers will respond to by
split-testing emails, articles, web pages
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THE FORMULA




Number / Trigger word
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Number / Trigger word
Adjective
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Number / Trigger word
Adjective
Keyword
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Number / Trigger wora
Adjective

Keyword

Promise
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Number / Trigger wora
Adjective

Keyword

Promise

KILLER HEADLINE
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EXAMPLE

Subject:
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EXAMPLE

Subject: Frying eggs
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EXAMPLE

Subject: Frying eggs

You could write an article entitled:
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EXAMPLE

Subject: Frying eggs

You could write an article entitled:
- "How to fry an egg’
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EXAMPLE

Subject: Frying eggs

You could write an article entitled:
- "How to fry an egg’
- "Why | love frying eggs”
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OR APPLY THE FORMULA:
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OR APPLY THE FORMULA:

“13 unbelievable ways you can fry a small egg with a sock”
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OR APPLY THE FORMULA:

“13 unbelievable ways you can fry a small egg with a sock”

T

number
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OR APPLY THE FORMULA:

“13 unbelievable ways you can fry a small egg with a sock”

T

number

trigger word
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OR APPLY THE FORMULA:

“13 unbelievable ways you can fry a small egg with a sock”

I ] 1

number Odj@CﬁV@

trigger word
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OR APPLY THE FORMULA:

“13 unbelievable ways you can fry a small egg with a sock”

I ot

number Odj@CﬁV@

trigger word keyword
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OR APPLY THE FORMULA:

“13 unbelievable ways you can fry a small egg with a sock”

I ] bt ]

number adjective promise

trigger word keyword
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SO, FOR BORING" INDUSTRIES. ..

Subject:
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SO, FOR BORING" INDUSTRIES. ..

Subject: Home Insurance
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SO, FOR BORING" INDUSTRIES. ..

Subject: Home Insurance

You could write an article entitled:
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SO, FOR BORING" INDUSTRIES. ..

Subject: Home Insurance

You could write an article entitled:
- "Why you should insure your home”
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SO, FOR BORING" INDUSTRIES. ..

Subject: Home Insurance

You could write an article entitled:
- "Why you should insure your home”
- "Home insurance for the whole family”
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OR APPLY THE FORMULA:

"3 bizarre ways our bespoke insurance could save your life”
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OR APPLY THE FORMULA:

"3 bizarre ways our bespoke insurance could save your life”

T

number
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OR APPLY THE FORMULA:

"3 bizarre ways our bespoke insurance could save your life”

1

number

trigger word
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OR APPLY THE FORMULA:

"3 bizarre ways our bespoke insurance could save your life”

] 1

number adjective

trigger word
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OR APPLY THE FORMULA:

"3 bizarre ways our bespoke insurance could save your life”

1 R

number adjective

trigger word keyword
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OR APPLY THE FORMULA:

"3 bizarre ways our bespoke insurance could save your life”

] b I

number adjective promise

trigger word keyword
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... ISN'T THIS
JUST CLICKBAIT?




ONLY |F...

You're not offering value, or if you're
oromising more than you can deliver
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Rollie Williams
Nov 21, 2013

The Dalai Lama Has
Some Very Uplifting And
Wise Words About
Farting

P Melissa Gilkey
Nov 21, 2013

Watch 2 Dudes Bring A
Trolley Full Of People To
Rousing Applause

Explore Categories

Maz Ali
Nov 21, 2013
v

What Does It Take For A
Black Person To Live In
Chris Rock's
Neighborhood?

. Brandon Weber
SF Nov 21, 2013
-

Some States Have
Decided That People
Living On The Edge
Might Not Be Such A
Great Idea

- v Load More Stories

- Brandon Weber
H Nov 21, 2013

The Simple, Beautifu
Gesture That Can Turn A
Crowd To Love Instead
Of Hate

[N Carolyn silveira
34{ Nov 21, 2013

See A TV Host’s Perfect
Message To A Young Girl
Whose School Called Her
‘Unacceptable’

Search Stories

I want more stuff like this!

Sign up for the Upworthiest daily email, and never miss out on our most popular stories.




ASK YOURSELF

What are the tangible benefits my
customers will get from this content?
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WHICH IS WHY
THIS WORKS...




Google

Gmail ~

Inbox (66)
Starred
Important
Sent Mail
Drafts (173)

» Circles
[Imap]/Drafts
Deleted Messages

Sent Messages

More ~

+Nathalie ~#™

vn

Dv

v Unread

O %

@ More ™

A - mews
LinkedIn Pulse
e—

'O ODEEEREREENE v o Cwe ey e g e b T g b s e e b e e
1TWP 10 Things Only Exceptional Bosses Give Employees - Top content you're following on LinkedIn Linked
R G — - —— - Ve e s e e e e
TP DGR SO e s b ey W e v e e g
- e a— e e - G

e e —— W w— e W e e

R i A R

W W—— I —_ N ——— . ——  w—
L — e . - —

—— s QR e e
B SE— . —— ———

| — — T ——— e —— . — — -

e -——-— T o W g — o — g R a—— — .

OUENPO@EEEP = e e % s e e g e we S e e b e

“ » - - -

L e e - W D e S S——

- e e e W R ———

A ——— W — — g - —— iy N OQWTEw

w0 see

Q -

1-50 of 66 [~
130 pm
2:29 pm
1 e
LT
.

-



Google
Gmail ~

COMPOSE

Inbox (65)
Starred
Important
Sent Mail
Drafts (173)

» Circles

[Imap]/Drafts
Deleted Messages
Sent Messages

More ~

a (1] [} - ®- More ~ »#"™ Boomerang
LinkedIn Pulse <news@linkedin.com> 2:28 PM (13 minutes ago)
to Nathalie |~
Linked ..

Must-Reads for Nathalie See more

Highlight of the day

10 Things Only Exceptional Bosses Give Employees
Jeff Haden on LinkedIn

‘-

Good bosses make

smart decisions and
get important
things done.

The great ones do
so much more.

+Nathalie »#™ =i p Share c,‘

20f66 < >

LinkedIn Pulse

Add to circles

-

Show details
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Profile Connections Jobs Interests Business Services Upgrade

Jeff Haden mfluencer
Ghostwriter, Speaker, Inc. Magazine Contributing Editor 109 Posts 261,248 followers Follow
10 Things Only Exceptional Bosses Give Jeff's Recent Posts

Employees ) 10 Qualities of Really Amazing
-4 Employees

ne 26, 201

June 30, 2014 @ 177,253 ¢ 3,782 W0 546
- .=~.™  The5 Best Questions a Job
W Tweet /547 -‘_ Cabc!’ida/t? Can Ask

>3. 2014

Seeall »

Top Posts

Today This Week All

sl Jeff Haden

10 Things Only Exceptional
Bosses Give Employees
177,253 views

Kern Carter

Why 9-5 Wont Work For
Millennials

73,433 views

Osama Shaaban
Five things make you ruin your

job
68,769 views
Good bosses have strong organizational skills. Good bosses have solid decision-
making skills. Good bosses get important things done. @ | Bernard Marr
3 ;‘\ The Perfect Job Interview In 6
Exceptional bosses do all of the above -- and more. (And we remember them forever.) Simple Steps
67,949 views

Sure, they care about their company and customers, their vendors and suppliers. But
moet imnortantly thev care t0 an evecentinnal dearee abhniit the nennle whn work for
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ENGAGING IMAGES




IMACGES SEDUCE

They're instant, data-rich, and
visually compelling
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YOUR IMAGES SHOULD

| Elicit emotion
- anger, fear, happiness, disgust, surprise, sadness
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EMOTIONS

Where thought conflicts with emotion,
the latter is designed by the neural
circuitry in our brains to win

THE WEB PSYCHOLOGIST @THEWEBPSYCH




t:; Matt Gibson

A swan just spat in our salsa.

htto//www.boredpanda.com/first-world-problems-twitter/
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htto://www.boredpanda.com/first-world-problems-twitter/

THE WEB PSYCHOLOGIST

Had to wake up for the ironing lady to come

and collect our clothes AND SHE STILL
ISN'T HERE

RN &Y

@THEWEBPSYCH



One dees not simply

STAY STRONG!

A

>

. “ .
-l -
y _Au
WEEKEND IS COMING SOON

pull the flush at 4am

W tontea o

http//global3.memecdn.com/one-does-not-simply_o_204 | 86.jpg
http://wackymania.com/image/20 | 3/03/the-best-baby-memes-of-all-time/the-best-baby-memes-of-all-time-0 | jog

THE WEB PSYCHOLOGIST @THEWEBPSYCH




YOUR IMAGES SHOULD

l
- anger, fear, happiness, disgust, surprise, sadness

2 Tell a story
- contrast & concrete
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@he Washington Post LI rrom wonksLos

% No more

This meeting between the Pope and a badly disfigured
man will warm your heart.

o

Claudio Peri /EPA /LANDOV &

Those amazing photos are the result of a meeting between Pope Francis and a man whose face has been badly disfigured by
neurofibromatosis*, as part of the Pope’s General Audience in St. Peter’s Square. Hat-tip to Justin Green. See more photos like this here.

* Thanks to readers for pointing out it wasn’t boils, which are caused by an infection.

Dylan Matthews | November 6 at 3:53 pm

i Facebook 0 Twitter

Know more: Pope Francis' latest surprise: a survey on the modern family >

About v f

Know more >
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Potential. Delivered.

Standard Life( (

Investments Equities - Fixed Income - Real Estate - Multi-asset - Private Equity
standardlifeinvestments.co.uk
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YOUR IMAGES SHOULD

l
- anger, fear, happiness, disgust, surprise, sadness

?
- contrast & concrete

3 Create a curiosity gap
- Gestalt - desire to ‘close the loop’
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NEWS ENTERTAINMENT LIFE VIDEOS MORE Get Our App!

24 Things Londoners Can’t Stop
Talking About

There’s nowhere else like London. Thankfully.

posted on June 26, 2014, at 6:12 p.m.
n Luke Bailey Follow | = ¥ 3
BuzzFeed Staff 3 .
Meet DJ Vlad, Hip-Hop's Reigning Beef
Maker

N 0 - N .

Connect with BuzzFeed UK
1. The bizarre fact that there actually is a Zone 9.

| i
Everything You Need To Know About
Glastonbury 2014

Now Buzzing

“Sexy Felon” Jeremy Meeks Just Got
Offered A Modelina Contract

Especially when they meet someone who is actually from Zone 9.
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:
Things Kids Do That'd Be 5
Creepy If An Adult Did !
Them !
Girls are disgusting. (1:15) :

2 BobbyMiller (D 11/15/13 B 238 responses

£ e = oo
I ) e == E

| Things You Do Online That
Would Be Creepy In Real Life

Featured Videos The Troubled Life Of A Tall Girl

BuzzFeed Video on YouTube

7 Of The Most Random Breast-
Related Inventions Of All Time

Simple College Snack Hacks
You Should Know

All Videos 10 Surprising Facts About The Dog Breeds You Probably
Hunger Games Don't Know Exist

BuzzFeed Originals

= Life Hacks

= Awesome Science

« Quizzes Things You Can Do To Be Horrifying Facts About Your

« Animals Happier (According To " Hygiene
Science) !

= BuzzFacts

= Greatest Hits

Animals Facts That Will Make You Skip \  How Much Is Your Life Worth? 3




%&3@&7

VIRAL VIDEOS




POOST SHAREABILITY

| Use nostalgia
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Internet Explorer - ‘Child Of The 90s' (2013)
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POOST SHAREABILITY

| Use nostalgia
2 Mirror your audience
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FREE SHIPPING ON ALL US ORDERS!

PREMIUM DENIM

’

“#BUTTGAM

FOELOW THE LIVES WO NEW YORKERS (AND THEIR
BOTTOMS) TO SS WHY DL1961 JEANS
ARE THETRUE24/7 DENIM

WATCH HERE

DL Jeans - ‘#BUTTCAM (2014) http//www.dl 196 |.com/
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POOST SHAREABILITY

| Use nostalgia
2 Mirror your audience
3 Make it funny
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Newcastle Brown Ale - ‘If We Won' (2014) http://www.youtube.com/watch?v=h | YvJBwC4x

THE WEB PSYCHOLOGIST @THEWEBPSYCH
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POOST SHAREABILITY

| Use nostalgia

2 Mirror your audience
3 Make it funny

4 Surprise them
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Bathstore - Just a wee' (2014)
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POOST SHAREABILITY

| Use nostalgia

2 Mirror your audience
3 Make it funny

4 Surprise them

S Move them
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Samsung Life Insurance - The Bridge Of Life’ (2013)
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KEY TAKEAWAYS




KEY TAKEAWAYS

To create persuasive content you have to:
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KEY TAKEAWAYS

To create persuasive content you have to:

| Understand your audience(s)
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KEY TAKEAWAYS

To create persuasive content you have to:

| Understand your audience(s)
2 Engage them emotionally
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KEY TAKEAWAYS

To create persuasive content you have to:

| Understand your audience(s)
2 Engage them emotionally
3 Use psychological triggers
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