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Scaling Creativity: Making
Content Marketing More Efficient
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My first voyage into content

marketing for link acquisition...
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..didn’t end so weII {(
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External Referring
Backlinks Domains

11
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Failure doesn’t feel ok.
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We set about learning the
lessons
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And making our processes
scalable
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Best way to waste time &
money in content marketing?
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It’s as awkward as that time |
showed South Park to my Nan
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We needed msnght into
our audlence
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Historically, I’d over-relied

on keyword data
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Remember that whole (not

provided) thing?
NOT

PROVIDED B
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Keyword data might be
disappearing but social
data’s on the

<(tecmark #mozcon @staceycav



And it helps us to produce
content consumer personas
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These are often different

to buyer personas
i

i
5\

<’tecmark #mozcon @staceycav

=z
3



Name: Richard

Age: 32

Occupation: Sales
Marital Status: Married
Children: None

<’tecmark

Brands/Companies he likes

TESCO

Evnwy Litle halps

b X

\Q
L+

Petal and Consumer Merchandise

& Like
bet365
Company

b Like
Puro-Nutrition

49 Physical Fitness - Gym

i Like

Manchester Evening News
Nawspaper

4.1
i Like

#mozcon

Interests

Traveling

vV Genre

Beer
Food
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Search for people, places and things 1 i Stacey Home

Introducing Graph Search

Q People who like Cycling

Sharon Hwang
Product Designer at Facebook

. \
# Lives in San Francisco, California X / ’
@ Relationship with Mike Matas \

1t 13 mutual friends including Matt Brown A
Morin Oluwole Russ Maschmeyer Peter Jordan Kate Stern

+1 Add Friend 3 Subscribe Message Business Lead to VP, Global Marketing So... Interaction & User Experience Designer a... Film Producer at Facebook Global Marketing Solution
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n Pages liked by people who like Travelbag Q g‘ Stacey Home

tecmark

Thomson Holidays
Travel/Leisure
People who like Travelbag like this

589,354 like this
People also like First Choice Holidays, Thomas Cook UK and other Tr...

Mark Taylor, Simon Hunt and 3 other friends like this

ife Like oo

Secret Escapes ©
Travel/Leisure

People who like Travelbag like this
581,105 like this

People also like Thomson Holidays, Thomas Cook UK and other Trave...

Matthew Harwood, Katherine Riley and 8 other friends like this

ife Like oo

Monarch
Travel/Leisure

People who like Travelbag like this
176,410 like this

People also like Thomson Holidays, First Choice Holidays and other T...

#mozcon

« Liked ¥

Travel/Leisure
Tailor-made travel experts

see more

www.travelbag.co.uk

More Than 1,000 Pages ~» Share

Page Type Add... v

Liked by People who like Trav... v | A

Name Add...
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More Than 1,000 Pages % Share

Page Type Add... v
Liked by People Who like Trav..,
Name Add...
——

cav
@stacey
#fmozcon
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“ TV shows liked by people who like Travelbag Q \E] Stacey Home 1

; 2 .CO.
Hﬂd Get more TV show recommendatlons from your friends
[ 283 o oL o L

(2) Select Friends to Ask e AT g & f 0N A
Travelbag

22,3501ike this

Celebrity Juice ©@ + Liked v
.ooooooooooooo. TV Show
=3 e who like Travelbag like this
.CEE%ITY. . Je
° l @ 1943
° - A k=3 eople also like £ EBF ‘ /
L] e i ) . o ravel/Leisure
(I TT YT Y ) Andrew Scott, Mich Richards and other friends like this .

Tailor-made travel experts
ife Like see more

Come Dine With Me @
TV Show More Than 1,000 Pages ~» Share

WITH ME f\\““ : ny.. E‘ w‘j ‘\“M : tain's Page Type | TV Show +

Liked by People who like Trav... v | A

Name Add...
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ﬁ Pages liked by people who like Virgin Holidays Q

tecmark

Key103 @
Radio Station

People who like Virgin Holidays like this
73,675 like this

People also like 107.6 Juice FM
Dan Bell, Chris Jennings and 17 other friends like this

ife Like oo

Secret Escapes @
Travel/Leisure

People who like Virgin Holidays like this
581,112 like this

People also like Thomson Holidays, Thomas Cook UK and other Trave...
Matthew Harwood, Emmalee Bianca Fitton and 8 other friends like this

ife Like oo

Soap & Glory
Health/Beauty

People who like Virgin Holidays like this
877,557 like this

People also like Benefit Cosmetics UK, BareMinerals UK and other H...

#mozcon

Stacey Home 1

INITYPOOLBECAUS
IT NEVER WANTS YOU

yg* Hovioavs Vlrgln Holidays

your,

We're online
9am-7pm Mon-Fri
10am-Spm Sat-Sun

Y%A 7' Tours & Sightseeing - Travel Agency
The Galleria, Station Road, Crawley

www.virginholidays.com

More Than 1,000 Pages ~» Share
Page Type Add... =

Liked by People who like Virgi... v | A

Name Add...

@staceycav
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Ali Butt (Ali Abdurrehman)
Journalist at Capital TV

Likes Virgin Holidays, smart and 85 others
Studied at University of the Punjab

Lives in Lahore, Pakistan

13 followers

4, Add Friend @3\ Follow A W Message eoe

Ottar Stangeland
Tour manager at Gorgoroth

Journalist at ALFA

Likes Virgin Holidays, Philip H. Anselmo & the lllegals and 621 others
Studied at Godalen videregaende skole

Lives in Stavanger, Norway

2, Add Friend M Message eoe

Themis Maglogiannis (Themis After Dark)
Works at Corfu Chandris & Dassia Chandris Hotels

Reporter at E! Online
Likes Virgin Holidays, National Geographic Channel and 849 others

Studies CHEF at ®@sococaAiké IEK / Mayeipiki) - ApTomnolia ZaxapoTAad...

9 followers

2, Add Friend 3 Follow @ W Message eoe

#mozcon

Stacey Home 1

Journalist
[ 191,938 like this

\' " e Like

Profession

A journalist collects, writes, and distributes news
and other information. A journalist's work is referred
to as journal...

see more
Fewer Than 100 People ~» Share

Gender Add... ¥
Relationship Add... ¥
Employer Add... ¥ Add
Journalist ¥
Employer Location... ¥
Time Period... ¥
Current City Add... ¥
Hometown Add... ¥

School Add... ¥
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Facebook Graph Search Queries for
Content Marketers

http:/ //www tecmark co.uk/facebook- graph search- querles/

y - 7
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Tribalytics.com
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Writing content audience personas
using social data has cut our
outreach time by 40%.
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The next major challenge we had to
overcome?
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Generating ideas
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“Nothing is as dangerous
as an idea when it’s the
only one we have.”

-Emile Chartier
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Content marketing demands a
seemingly endless stream of good
”“ideasi
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PULI'IDEAS FROM ONE'S ASS

makKkeameme.org
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Where do you look for
inspiration on efficiency?
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3 Hémburg

Neth.
o Cermany
Czech
/ Rep.
Lux. ®
France Minchene
Austria
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Efficiency at its best s
70 Glalia \\_
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Introducing Bernd Rohrbach
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And his 6-3-5 method of

brainwriting

http://blogsession.co.uk/2014/03/635-method-brainwriting/
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108 ideas in 30 minutes
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You need a worksheet

https://docs.google.com/spreadsheets/d/1nON4PIvrF5KUpE7_8T3ZrWilLvcj6lof9wUihwyPkirs/
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Start with a problem
statement, brief or ogl
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Round 1
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5 minutes. 3 ideas
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Pass your sheet on
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This took us from...

{t'ecmark #mozcon @staceycav



L+

Not enough ideas |
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All the way to...
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Too many ideas
|

i
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(Some people are ne

ver happy)
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The next challenge: narrowing down
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NUF Testing will help you
ditch the weakest A
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Simitator.com/generator/twitter

.\gi Mark Wahlberg F N
y

So, @staceycav, what do you say you and I
run off into the sunset together?

4 Reply T3 Retweet W Favorite ®®® More
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fivesecondtest.com
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Realtimeboard.com
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We've learnt some valuable
asset generation lessons too

-

_ |
{t-ecmark #mozcon @staceycav



Don’t produce anything....
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Don’t produce anything....yet
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Test everything you can as

early as vou can
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Headline split testing for
Wordpress 1 ot

https://wordpress.org/plugins/title-split-testing-for- wordpress/ (

If your headline sucks, no one will read your article. Split test titles to Download Version 1.0.4
find out which ones attract the most readers.
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fivesecondtest.com
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Imgur.com + Reddit for visuals

e
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Imgur.com + Reddit for visuals

(H/T @neomammalian) ?

— — -— —
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Goals first. Format second.
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Bells and whistles aren’t
~always necessary
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Boring? Ugly?

P I a i n ? UK Mobile Internet Statistics -

August 2011

The Data

{t'ecmark #mozcon @staceycav



«ecmark P @ [Z|

UK Mobile Internet Statistics -
August 2011

Linkworthy.

The Data
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i
100+ inbound m=

UK Mobile Internet Statistics -

Iinking Augu31 .

domains.

The Data

{t'ecmark #mozcon IR




e First Choice

Go to Firstchoice.c

B Getting mobile in the world of travel [Poll]

Big brand links

Ilove my IPhone. | mean, what's not to love 7 Iit's pretty, functional and saves me weighing down my bag

with a phone, diary and IPod. It's the last thing | look at at night - setting the alarm — and the first thing |
touch in the morning — turning off sakd alarm. And | use it for everything in between. | look at Facebook

order my groceries and even follow Victoria Beckham on Twitter (that's a big confession if ever | heard

one)
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Links from Advertlsmg a quick overview
competitors B

you in the right direction for the best pizza, be your personal fitness

BL‘EBE‘;
[ JESRSEE

With showing that iPhone users now account for around 4.5% of
f

the UK's total website traffic, and Apple devices now for 70% of all UK

the fiqures are speaking for themselves,; apps are the next

Link from Engine Creative
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#BrandRepublic  campaign = markETING  MediaWeek

We use cookies on Brand Republic to improve your browsing experience and to provide relevant content an
continuing to use our site you agree to this. See our privacy policy for more details.

Links from #%BrandRep

Connecting advertising, marketing, media & PR o

]
o | e | VoraOm e || _figs | _oonon |0 _
Home > Events > Mobile Marketing Conference 2011
Full events detal

Mobile Marketing Conference 2011

Date: 08 November 2011 to 08 November 2011
Organizer: Brand Republic
Location: Central London

Can your business afford to be left behind?

Mobile marketing is no longer a gimmick; since September 2009 UK web traffic originating from a mobile
device has gone up by over 4000%* and last year in the UK alone 10 million consumers made a transaction
over their mobile device**. Today mobile devices can be used along every step of the value chain, from
creating operational efficiencies and streamlining the customer experience to raising brand awareness and

tecmark #mozcon @staceycav




Field test your story before
investing in making it shiny
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Home | News | U.S. | Sport | TV&Showbiz | Australia | Femail | Health | Science | Money |

Travel Home | Destinations | Holiday Types | Expert Reviews | Mall Travel | Travel Boards | Travel Blog | Cele
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Cristiano Ronaldo and Joey Essex set the

trend as research shows men are more
concerned with a holiday tan than women

By TRAVELMAIL REPORTER
PUBLISHED: 12:57, 27 June 2014 | UPDATED: 14:55, 27 June 2014

nm ﬂm ﬂ 178 shares = 68 ?:/ioer%vments

Modern men are now more obsessed with tanning on holiday than women are - thanks to celebrity
sun worshippers like Cristiano Ronaldo and Joey Essex.

|

Researchers who polled 2,000 adults found a great tan is more of a holiday priority for men -
coming second on their list - than women who ranked it as number three.

It seems the likes of Portugal and Real Madrid frontman Ronaldo and TOWIE's Joey Essex is
encouraging men to seek a similar bronzed look.
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Holiday tan
is a must
for the men

GETTING a tan is
more important for
men on holiday than
women.

Men prefer the
bronzed look, thanks
to stars such as
footballer Cristiano
Ronaldo and TV’s
Joey Essex.

Only hitting local
bars comes higher on
mens’ to-do list, a
survey of 2,000 adults
by holidaygems.co.uk
discovered.

However, women
prefer to relax with a
good book, have a
swim or indulge in a
little spa luxury.

#mozcon
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Cristiano Ronaldo and Joey Essex set the

trend as research shows men are more
concerned with a holiday tan than women

By TRAVELMAIL REPORTER
PUBLISHED: 12:57, 27 June 2014 | UPDATED: 14:55, 27 June 2014

nm E@ ﬂm m 178 shares = 68 ?:/ioerxvments

Modern men are now more obsessed with tanning on holiday than women are - thanks to celebrity
sun worshippers like Cristiano Ronaldo and Joey Essex.

Researchers who polled 2,000 adults found a great tan is more of a holiday priority for men -
coming second on their list - than women who ranked it as number three.

It seems the likes of Portugal and Real Madrid frontman Ronaldo and TOWIE's Joey Essex is
encouraging men to seek a similar bronzed look.

d
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Men prefer bronze

Modern men are more obsessed
with tanning on holiday than
women are, due to celebrity sun
worshippers such as Cristiano
Ronaldo, the Real Madrid
footballer, and Joey Essex, the TV
personality. Researchers for
HolidayGems, the travel :
company, found that a great tan
was second on the holiday wish
list for men and third for women.
Men'’s top priority was finding a
bar but also visiting theme parks
and hiking, while women
preferred food markets, reading
by the pool and exotic restaurants.
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Cristiano Ronaldo and Joey Essex set the

trend as research shows men are more
concerned with a holiday tan than women

By TRAVELMAIL REPORTER
PUBLISHED: 12:57, 27 June 2014 | UPDATED: 14:55, 27 June 2014

n u m ‘fi 178 shares Q68 Xzi)er%”ments

Modern men are now more obsessed with tanning on holiday than women are - thanks to celebrity
sun worshippers like Cristiano Ronaldo and Joey Essex.

Researchers who polled 2,000 adults found a great tan is more of a holiday priority for men -
coming second on their list - than women who ranked it as number three.

It seems the likes of Portugal and Real Madrid frontman Ronaldo and TOWIE's Joey Essex is
encouraging men to seek a similar bronzed look.
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TAN-TALISED LADS

MEN are more obsessed about getting a
tan on holiday than women, a poll found.
Nearly half of blokes ranked being
bronzed second in, their top 20 to-do list
on hols. Going to the bar was Nol.
They said they like to look like sun-
tanned footie stars such. as Real

was second on the holiday wish - 2w, e

:omes higher on
'to-do list, a

y of 2,000 adults
lidaygems.co.uk

list for men and third for women.
Men'’s top priority was finding a
bar but also visiting theme parks
and hiking, while women
preferred food markets, reading

vered.

rever, women
' to relax with a
book, have a
or indulge in a

Madrid’s Cristiano Ronaldo, 29. But for
women tanning comes third after reading
a book and swimming in the hotel pool.
Jason Edward, boss of holiday-
gems.co.uk which ran the poll, said: “We
didn’t expect men to be so interested in
sunbathing.” They quizzed 2,000 adults.

concerned with a holiday tan than women

By TRAVELMAIL REPORTER
PUBLISHED: 12:57, 27 June 2014 | UPDATED: 14:55, 27 June 2014

[ §| svare QW] Tweet B D o] 178 srares

k!

68 oments

sun worshippers like Cristiano Ronaldo and Joey Essex.

Researchers who polled 2,000 adults found a great tan is more of a holiday priority for men -
coming second on their list - than women who ranked it as number three.

by the pool and exotic restaurants. ~ pa luxury. Ko e hes o P R i o oo and TOWES Joy Esex s
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Modern men are now more obsessed with tanning on holiday than women are - thanks to celebrity



TAAM TAIHICERN I AN
Now I’'m happy there’s a story |

and I'll invest further.
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Finding contacts [N Sisgas
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Presspass.me
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Media

Standards

Trust

Journalisted.com

New Churnalism web site and browser extensions. Check articles for press release churn while you browse!

Find journalists and see what they're writing about

Recently updated profiles Are you a journalist? If so...

. . o

® Christo Hall (Cureditor, Litro Magazine, Pathogens & Slgn up or claima proﬁle - it's free
Global Health)

® Rachel Murphy (Freelance) Creating a profile takes less than 3 minutes

® Andrew Purvis (Telegraph Media Group)
® Jules Hombrook (Freelance)
® Samuel Hooper (Freelance)

. Jarpes Giles (coon:ibemonthly.co.uk) _
{Eecmark #mozcon @staceycav
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The PR Masterclass

http://www.alexsingleton.com/the-pr-masterclass/

i
\
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Think multiscreen
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HOME SCENARIO X SCENARIO Y THE PROJECT YOUR IDEAS M

http://www.futurebristol.co.uk/
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HOME SCENARIO X SCENARIO Y THE PROJECT YOUR IDEAS
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) Future Bristol Low Cargan

To explore Bristol’s future
please visit this website on a
bigger device.
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Facebook Graph
Search is a gift for
content marketers.

http: //www.tecmark.co.uk/facebook-graph-search-queries/

i X |
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6-3-5 brainwriting is an efficient
first stage tactic for ideation.
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Let goals lead format. Bells
and whistles need only be

applied when you’ve
proven they're warranted.
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Don’t just cater to your '

audience’s interest. Caterto |
their screens as well.
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